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INTERGRAF

Print Power campaign website launched 

As you are most probably aware CEPIFINE (the association of fine paper manufacturers) have started the preparation of the Print Power (former Print Sells) initiative. Print Power, promoting print media, will be the marketing and communication arm of the entire print value chain and includes partnerships with paper, printing press and ink manufacturers, paper merchants, printers, direct marketing companies, envelope makers, magazine publishers and postal companies. Intergraf, together with other associations is supporting the project and has provided some funding to set up the website and employ a project manager. Discussions on a further campaign will take place in the second half of 2009. 
The process of launching the campaign consists of two steps: first we are establishing an online marketing platform, a knowledge center that provides news, reports, cases and other material that proves the effectiveness and sustainability of print media. Once this knowledge center has been well documented we will actively start building traffic to this space and promote the use of print media. We are addressing brand owners, marketing and communication staff and media planners, account planners and management with media and creative agencies. These are the people who take decisions about how advertising budgets are allocated.

In putting together this knowledge center we are collecting all evidence available in the market, among members and also among parties that are supportive of the initiative.  Promote www.printpower.eu by putting a link on your website, and informing you members directly!
How can you participate? 
Register to become part of the on-line community and leave comments online or via email directly to Ulbe Jelluma, the project manager.
There is a dedicated email address: contentproviders@printpower.eu  
You can email your material to this address. We are looking forward to an interesting flow of information. 
Ulbe Jelluma, Project Manager Print Power

ulbe.jelluma@printpower.eu 
tel +32 (0)2 640 0907, mob +32 (0)478 6000 84, fax +32 (0)2 640 4959

Let us together make a convincing story about Print Media!
European Commission confirms its support for Printing Industry Action Plan 

On 4th May 2009, the European Commission invited Intergraf and other industry stakeholders to discuss the future action plan for the European Graphic Industry. The action plan includes around 40 concrete actions, developed by Intergraf in close cooperation with the European Commission, to help maintain competitiveness of the printing industry and support companies to develop their offer. 

The group gave their support to the plan’s supporting measures for companies in the areas globalised market, partnership, training, European standardization, research and innovation as well as communication. The need for close cooperation between stakeholders at European and national level to realise the plan was confirmed. 

The group of stakeholders, including national printers’ federations, research organisations, paper producers, publishers as well as representatives from DG Enterprise, DG Trade and DG Information Society, was already involved in the steering committee of the study on Competitiveness in the European Graphic Industry (European Commission, 2007). Intergraf has since then remained closely involved in the further development of the recommendations in the study.

Mr Filipe Girao and Mr Jean-Pierre Haber of the Forest- Based Industries unit at DG Enterprise and Industry opened the meeting by emphasising the challenges the industry is facing, and the importance of all actors working according to a common plan. Intergraf set the scene by presenting current projects and initiatives taken at European or National level relating to the action plan. Mr Simon Biltcliffe of Webmart and Mr Isidore Leiser of Face Nord presented their separate schemes for increasing cooperation and partnerships between printers. Maria Gafo of the European Commision gave an overview of current environmental legislation in the EU.

Participants also heard presentations from Jean-François Lebrun of DG Employment and Mr Adam Watson Brown, head of the Multimedia Task Force at DG Information Society. An overview of European funding schemes and how the printing industry could access them through the Forest-Based Industries Technology Platform was presented by Andreas Kleinschmit, Director of the platform. 

To conclude, the group recommended continuing to develop and going into further detail of the action plan for the European graphic industry. The plan should allow the industry to better face the current crisis, and to adapt the entire industry including small and large companies to new business models based on a multimedia communication offer.  
Running INTERGRAF Enquiries

	Member projects
	Intergraf is collecting information on member projects in different fields. The objective is to collect all projects in one document (to be database), in order to see where synergies can be created. The document is continuously updated and available for download on the Intergraf extranet under “00. Member projects”. Send your information about new projects to mflink@intergraf.eu 


INTERGRAF Calendar

	Meetings 2009

	May 
	4
	European Commission, Action Plan – Brussels, Belgium

	June
	11
	Intergraf Board Meeting – Athens, Greece 

	June
	12 – 13
	Intergraf General Assembly – Athens, Greece 

	August
	31 – 1 Sep 
	Intergraf Directors’ Conference – Sweden 

	September
	29
	Print Media Group “From Paper to Publishing” – Brussels, Belgium


Please see the Intergraf website for a list of worldwide events and exhibitions in the printing industry.
EUROPEAN COMMISSION

European Commission tougher on late payments

Based on a commitment in the Small Business Act, the Commission suggests a new policy approach to tackle the situation on late payments and proposes substantial changes to the late payment directive of 2000. The Commission suggests that public authorities should lead by example and should – as a rule – pay their bills within 30 days. In parallel, the Commission commits itself to speed up payment of goods and services so to fully respect the targets for paying bills and, in a number of cases, even shortening payment times to under the current legal period. Some of the measures are:
· As a rule public authorities should pay within 30 days otherwise they will have to pay interest, a compensation for recovery costs and a flat-rate compensation of 5% of the amount due, which kicks in from day 1 of the delay. In duly justified cases the payment periods can be longer. 

· The freedom to contract will be respected in business to business relations, however in case of delay businesses will be entitled to claim late payment interest and a compensation of recovery costs. 

· The rules on grossly unfair contracts are tightened.

Read more: 

http://europa.eu/rapid/pressReleasesAction.do?reference=IP/09/552&format=HTML&aged=0&language=EN&guiLanguage=en 

Solvency II Directive regulates practices of insurance companies

The European Parliament has given approval of the proposed Directive on the taking-up and pursuit of the business of Insurance and Reinsurance, also known as the Solvency II Directive. Solvency II is a ground-breaking revision of EU insurance and reinsurance law designed to improve consumer protection, modernise supervision, deepen market integration and increase the competitiveness of European insurers. Under the new system, insurers and reinsurers would be required to take account of all types of risk to which they are exposed and to manage those risks more effectively and with increased transparency.
Commission President José Manual Barroso said: “Solvency II will help protect policy holders from bad practice. It will help shield our economies against a repeat of the disastrous excessive risk taking by financial institutions, including certain insurance operators.”
The Directive could have an impact also on the pensions of workers.

Read more:

http://europa.eu/rapid/pressReleasesAction.do?reference=IP/09/621&format=HTML&aged=0&language=EN&guiLanguage=en 
ECONOMY & STATISTICS
Printers in bankruptcy increased by 44% in France
The number of printing companies filing for bankruptcy in France during the first quarter of 2009, has increased by 44%, reports the research institute Altares. In total, the number of companies in bankruptcy had increased by 21.3%. 
The industrial sectors are most affected, including the rubber and plastics industry (+183%), metal industry (+94%) and the wood construction and printing industry (+44%). Least affected are the communication and IT sectors. 

US publishers optimistic about future ad spend

The first quarter of 2009 was difficult for consumer magazines in the US. Advertising pages dropped 25.9% while ad revenue fell 20.2%, according to recent Publishers Information Bureau (PIB) figures.

Of the more than 220 magazines tracked by PIB, only 15 posted advertising page increases. Of the remaining titles, 75 per cent were down significantly, posting double-digit ad page losses. According to PIB, all 12 of the advertising categories it tracks reported dramatic spending declines.

In spite of the report, a number of publishers say they are optimistic the economy will rebound soon, and are confident their magazines, as well as their categories, will survive.

Source: www.foliomag.com 
GENERAL NEWS
What the advertiser wants  

Maurice Lévy, CEO of Publicis Group, France said at the FIPP World Magazine Congress in London that analogue (traditional) media does have a future, as long as magazine publishers take note of the following points:

1. Do not expect a recovery

The growth you had will return in some shape or form, but its demise was not totally due to the economic downturn. It was simply a ‘cruel and brutal accelerator’ of the situation.

2. Do not blame digital

You have to accept that digital is here to stay. Users spend more time online; therefore advertisers are likely to spend more money there. There is nothing we can do to stop the success of digital, and mobile internet is gaining speed.

3. Not time yet for obituaries 

See digital as an opportunity, not a threat. Don’t forget that magazines own what is the most important thing to succeed in the world of media – content. Content is king, and you own it. You have the skills and talent to produce content that many wish to find online, great way to develop what you have the digital age.

4. Don’t take today’s situations for granted

Think about the future.

5. Don’t wait for the next new business model

There will be no ‘one’ new business model, and not one size fits all. Use this time to start thinking about what is best for you. Magazines built communities long before the internet started, so it’s time to leverage them and to innovate and use the internet as a ‘fantastic toolbox’ to develop relationships with your readers.

6. Do not stand still

The best ‘fuel’ for magazines is imagination, creativity, ideas and talent – everything these brands already have!

Source: www.fipp.com 
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