[image: image1.jpg]INIERGRAF






[image: image5.jpg]



Newsflash

MAY 2009
Table of Contents

1Table of Contents


1INTERGRAF


1European Paper Recycling Award 2009 launched


2VET/Printing Experts needed for project in Egypt


2Running INTERGRAF Enquiries


2INTERGRAF Calendar


3EUROPEAN COMMISSION


3Commissioner Reding welcomes new European charter on freedom of the press


3EU energy security and solidarity action plan reviewed


4ECONOMY & STATISTICS


4German campaign “Print Wirkt” promotes print advertising


4French foundation for promotion of print and paper


4GENERAL NEWS


4American trade magazine “Presstime” moves to the web


5The majority of French people prefer print media




INTERGRAF

European Paper Recycling Award 2009 launched

CEPI (the European paper industry federation) has launched the call for candidates for the second European Paper Recycling Award. 

Maybe you know the perfect candidate for the award?
 This year the award covers two categories:

• Information & Education

• Technology improvement & R&D

The relevant press release and application form is enclosed to this month’s Newsflash and available on the ERPC website www.paperrecovery.eu. All entries must be submitted by Friday, 31 July 2009 at noon.  On the ERPC website you can also download a leaflet as a powerpoint slide, which describes the award and how to apply.

There will also be templates for posters and web banners to promote the awards.  If you are interested in those templates, don't hesitate to contact Daniela Haiduc (d.haiduc@cepi.org).

The award will be presented at the occasion of the lounge event “From Paper to Publishing – creating value for Europe” held in The European Parliament on 29 September. 
VET/Printing Experts needed for project in Egypt

Intergraf has received a request for help in finding an expert for implementing an EU-project in Egypt. GFA Consulting Group, based in Hamburg, does consulting in areas such as project planning, implementation, human resources development and financing. Within this project so called Enterprise-TVET-Partnerships (ETPs) are developed in order to fill the gap between the Vocational Education and Training providers and the industry. Through the new built structure both sides get in closer contact and a demand-driven approach in VET is facilitated. 
For more information please get in touch with:
Andrea Ehben

GFA Consulting Group GmbH 

Tel.: +49-40-60306-152

Fax: +49-40-60306-159

Email: andrea.ehben@gfa-group.de 

Running INTERGRAF Enquiries

	Member projects
	Intergraf is collecting information on member projects in different fields. The objective is to collect all projects in one document (to be database), in order to see where synergies can be created. The document is continuously updated and available for download on the Intergraf extranet under “00. Member projects”. Send your information about new projects to mflink@intergraf.eu 


INTERGRAF Calendar

	Meetings 2009

	
	
	

	June
	11
	Intergraf Board Meeting – Athens, Greece 

	June
	12 – 13
	Intergraf General Assembly – Athens, Greece 

	July
	3
	Intergraf CO2 Task Force – Brussels, Belgium 

	August
	31 – 1 Sep 
	Intergraf Directors’ Conference – Sweden 

	September
	29
	Print Media Group “From Paper to Publishing” – Brussels, Belgium


Please see the Intergraf website for a list of worldwide events and exhibitions in the printing industry.
EUROPEAN COMMISSION

Commissioner Reding welcomes new European charter on freedom of the press

Commissioner Viviane Reding met today Mr Hans-Ulrich Jörges, editor-in-chief of the German magazine Stern and initiator of the European Charter on Freedom of the Press. The Charter was signed on 25 May by 48 European journalists from 19 countries to protect the press from government interference and ensure journalists' access to sources of information. 

The Charter, which formulates the main values that public authorities should respect when dealing with journalists, was presented and handed over by Mr Jörges today to Commissioner Viviane Reding who welcomed journalists' adoption of this first European Charter of Freedom of the Press.

Read more: 
http://europa.eu/rapid/pressReleasesAction.do?reference=IP/09/891&format=HTML&aged=0&language=EN&guiLanguage=en 
EU energy security and solidarity action plan reviewed
The Commission has proposed a five-point EU Energy Security and Solidarity Action Plan. The action plan has been reviewed for the second time in 2009, and proposes the following in summary:

· Infrastructure needs and the diversification of energy supplies
Encourage investments in infrastructures, notably cross-border infrastructures. The Commission considers that a number of infrastructure developments should be recognised as energy security priorities of the Community
· External energy relations
With energy interdependence of countries growing, international frameworks are neededwhich are capable of sustaining the major investments and innovations needed in the coming years.
· Oil and gas stocks and crisis response mechanisms
The Commission proposes a revision in the EU's strategic oil stocks legislation, improving coherence with the International Energy Agency regime, reliability and transparency on available stocks and clarifying emergency procedures
· Energy efficiency
The 2006 Energy Efficiency Action Plan will be evaluated in 2009. In the meantime, a 2008 Energy Efficiency Package is being tabled, focused on improvements in the legislation on the energy performance of buildings and on energy labelling as well as intensification of the implementation of ecodesign and cogeneration Directives.
· Making the best use of the EU’s indigenous energy resources
The EU's greatest potential source of indigenous energy is renewable energy. Today it accounts for about 9% of final EU energy consumption and the agreement is to raise this to 20% by 2020.
ECONOMY & STATISTICS

German campaign “Print Wirkt” promotes print advertising

The German Print Wirkt campaign (Print Works), has published a 52-page booklet presenting the value of magazine advertising. The arguments for this almost 350 year old medium are convincing for marketers and advertisers: 1. Print is a mass medium, 2. Print is a targeted medium, 3. Print equals paid content, 4. Print is an authority, 5. Print is mobile, 6. Print is intensive and 7. Print Works.

The booklet offers interesting facts, such as, some 55% of people surveyed prefer reading on paper compared to reading on-screen. Four out of ten people also say that reading helps them to relax.
The campaign is run by VDZ, the umbrella organisation of German Magazine Publishers. It was initially founded in 1929 and is made up of 7 federal-state associations. VDZ is the organisation of 400 publishers together producing more than 3,000 titles.
Sources: www.print-wirkt.de , www.printpower.eu 
French foundation for promotion of print and paper 

The French Ministry of Culture, along with UNIC, has setup a Foundation for Paper Culture (Fondation Culture Papier). The printing sector will finally enjoy the support of a foundation dedicated to the promotion of paper and print. The foundation will be an opportunity for the sector to demonstrate great developments in environmental protection, and it is hoped to contribute to a change in attitude towards the paper and printing industries among the public.

GENERAL NEWS
American trade magazine “Presstime” moves to the web

The magazine “Presstime”, published by the Newspaper Association of America, recently notified its subscribers that it would abandon the paper version of the magazine and only publish it on the association’s website.
The association has during this year lost half of its revenue from member fees and cut its staff by two-thirds. The move to the internet will save the association $500.000 per year, according to the President John F. Sturm. The association, has also cancelled its annual conference this year when it became clear that many members would not participate. The association will now focus more on lobbying activities in Washington, rather than other member services.
The majority of French people prefer print media

A recent study in France found that 7 out of 10 respondents pay more attention to printed information than the electronic version. Close to half of the French population favour advertising and direct mail using recycled paper. The main title and text, images, colours and the paper quality were important factors for attracting the attention of readers.
The survey of the French people’s attitude to print media was made by LH2 for the occasion of the exhibition GRAPHITEC-CONVERTEC in Paris. 
Source: www.graphiline.com 

[image: image2][image: image3][image: image4]
Place E. Flagey 7, bte 8


1050 Brussels





Tel: +32/ 2/ 230 86 46


Fax: +32/ 2/ 231 14 64


e-mail: mflink@intergraf.eu


www.intergraf.eu


























- 1 -

